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INTERACTION
Mastering the 

CENTRIC CLOUD

PLATFORM

• Seamless omnichannel interactions

• Unified data and app framework

• Maintains Intent & Journey Context

• Open ecosystem of CX capabilities

cx
OS
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OF RICH

CX CAPABILITIES 

• All the media, channels, data, applications & knowledge

• Richness to master the complexity of the interaction

• Channel-agnostic

• Aware of Consumer Intent & Journey Context
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Mastering with 

FUSES PEOPLE 

WITH PROCESSES 

• Purpose Built for CX: 

Brand Aligned, Precise, Operationalized, Secure

• Augmented Intelligence and Artificial Intelligence

• Invisible transitions
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